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The group’s strategy continues to focus on expanding comprehensive  

financial services to clients in three business groups – Retail Banking,  

Corporate Banking, and Wealth & Asset Management  

with the principle of good governance and integrity.
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Board of Directors
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VISION

Mastery in Wealth of Possibilities

MISSION

 

 

TISCO is a quality growth organization with strong customer priority, committed to deliver value financial 

services with mastery and professionalism. Our promise is to provide financial services that address 

customer needs in all geographies, with focus on creativity of new financial solutions, and providing of 

guidance and advice to create financial opportunities for our customers at different stages of their lives. 

Continuous human capital development and leading-edge technological investments are key to our  

efficiency and reliability of service. TISCO also adheres to the cultures of integrity, fairness, and transparency, 

that create sustainable value to our customers, shareholders, people, and society.
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Customer Priority

Customers are our primary focus. Their needs are 

our priority. We derive a professional and practical 

solution that fulfills our customers’ requirements.

Mastery

Our staff are obligated to continually learn and 

develop themselves, striving for outstanding 

capability and skill to maximize customer  

satisfaction.

Creativity

Our expertise is not only dependent on knowledge 

and experience, but is also founded on our 

creativity. We provide advice that is not only 

accurate, but also creative – to help them see all 

financial possibilities they have.

Guidance

Because our staff members have a wide range of 

financial expertise, we provide our customers with 

the best financial advisory in a friendly and open-

minded way, understanding what exactly they need 

so we can help them achieve their goals.

Integrity

All of our staff conduct themselves with honesty and 

follow a code of ethics of the highest standards.

Reliability

The organization creates added value in our 

financial services through the professional skills and 

reliable performance of our team.

CORPORATE VALUES
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We strive to improve the quality of our services as our  

primary goals are to ensure the utmost benefit to our customers,

TISCO  
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TISCO Bank PCL.

TISCO Securities Co., Ltd. 

Deutsche TISCO Investment Advisory Co., Ltd.

TISCO Asset Management Co., Ltd.

TISCO Leasing Co., Ltd.

Hi-Way Co., Ltd. 

TISCO 

Financial Group PCL.

 
 

 

 

 



12

 

 

 
 
 

 
 
 
 
 

 

 



ANNUAL REVIEW 2013 13

 

 

 

 

 

 

 
 
 

 



14

 
 

 

 

 

 

 



ANNUAL REVIEW 2013 15

  

 

 

 

 

 

 

 

 



16

 

THAI  NVDR COMPANY LIMITED

KRUNGSRI DIVIDEND STOCK LTF

KRUNGSRI DIVIDEND STOCK FUND

OTHERS

 
 

The TISCO Group values its shareholder meetings and sees them as an opportunity to allow 

shareholders to exercise their rights to help determine important aspects of the Company.
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TISCO Business
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We are among the leaders where retail banking is concerned.  

This is most evident in the range of our retail banking products
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Mortgages Consumer loans Motorcycle hire purchase loans

  

Used car hire purchase loans New car hire purchase loan

2009 2010 2011 2012 2013 

75% 77% 74%

17%

16%

18%

73% 73%

18%

19%

204,190

175,031

133,790

117,875

86,596

2009 2010 2011 2012 2013 

14,424

10,712

7,718

5,416

2,624

baht 
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Retail Products

and Services

“Top-Up”

Auto
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2011 2012 2013 

1,096,109

1,918,332

2,605,753

Income from Insurance Brokerage Service 

baht 
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TISCO Group has expertise in providing professional financial service to various customer 

groups from medium to large corporate clients. 
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TISCO 

The goal of TISCO is to become “Top Advisory House”  

which integrates all investment needs in one.
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2011 

2011 

2012 

2012 

2013 

2013 

10,222

10,005

13,866

Number of Wealth Management Clients

 

105,397

117,302

149,255
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one for securities 

services to retail investors and the other for 

services to institutional investors.



Corporate Sustainability















































 

Achieving this will enable us to offer high-quality 

financial products to all client groups 

in a sustainable development.











 

 



















management of the school to achieve maximum 

benefit in the education of the students.





 

organizing many seminars on various topics for 

clients and other interested groups 

on a regular basis.



























 

TISCO’s Board of Directors, the management  

and employee participated in anti-corruption 

campaigns regularly.
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